
Campaigns Manager (Maternity Leave) 
 
£33,855 FTE pro rata (0.6 FTE, 3 days a week – hours can be flexible)  
Duration: Maternity cover to end of August 2020, with the possibility to 
extend to a permanent role  
Based in Bristol  
 
 
Labour Behind the Label (LBL) supports garment workers' efforts worldwide to improve their working 
conditions, wages, and ensure their basic rights are respected. We do this through lobbying retailers, 
brands and political leaders; raising public awareness; promoting campaign action; and exploring legal 
possibilities for improving conditions. 
 
We are small but mighty. Through partnership with workers in production countries and membership of 
the global Clean Clothes Campaign, our campaigns actively promote solutions to human rights 
violations, designed by workers and their organisations. This includes urgent appeal cases in specific 
factories where we intervene to support activists and unions in lobbying brands, using international 
pressure to get human rights restored, and also broader collaborative research calling for change.  
 
For more information please see www.labourbehindthelabel.org 
 
 
Your role 
 
We’re looking for an experienced campaigner, an excellent communicator, and a people person who 
can cope with a wide range of tasks. You will be responsible for steering the public facing campaigns 
in the organisation, and, in collaboration with the Policy Director, designing campaigns that deliver 
change. You’ll be an essential part of a small team (currently 3 members of staff), working to increase 
our supporter base, networks and impact. We’re looking for the right person who needs to be great at 
writing, talking to the media, smart, efficient, and passionate about our cause.  

 
How to apply 
 
Please apply by email to Caroline Lewis on Caroline@labourbehindthelabel.org. The application 
should include:  
 

• A covering letter explaining why you’re interested in the role and how you meet the person 
specification, giving examples where possible 

• Your CV  
• The names and contact details of two referees  

 
We encourage applications from black, asian and minority ethnic communities; people who identify as 
having a disability; people from the LGBTIQA+ community; people from working class backgrounds.  
 
Closing date for applications is Sunday 4th August (midnight). Interviews will take place in Bristol on: 
Tuesday 13th August.   



Campaigns Manager 
Job description, June 2019 
 
Campaigns 
In collaboration with the LBL team 
 

• Plan and implement UK-wide campaigns strategies to call for better rights and conditions in 
clothing production facilities worldwide. 

• Create campaign materials, including writing articles on campaign and policy issues. 

• Network to build coalitions around campaigns 

• Organise demonstrations, seminars and events on key campaigning issues.  

• Participate in and deliver targeted research on brands and conditions 
• Evaluate campaign strategies and adjust plans accordingly. 

 
Communications 
In collaboration with the LBL team 
 

• Develop and carry out press work, including writing and sending press releases, logging media 
coverage and responding to media enquiries where relevant 

• Develop and implement LBL’s online strategy, including supporter mailings, social media use 
and updating the website regularly.  

• Represent LBL at meetings and events.  

 
Activism 
In collaboration with the LBL team 
 

• Strengthen the LBL activist network around the UK through recruiting and briefing of activists 

• Ensure the participation of activists in LBL campaigns 

• Offer training and support to activists and supporters as appropriate 

 

Other Tasks 

• Project and budget management, including work to deliver LBL’s part in European Union 
funded projects.  

• Work with other staff to identify opportunities for grants and funding, and to report back on 
outputs and costs to funders as relevant 

• Participate in team meetings 

• Organisational management tasks as appropriate 

• Work with the Clean Clothes Campaign and international partners in relevant working groups 
and represent LBL at meetings as appropriate. 

• Manage volunteers as appropriate. 

 

 

 



Person specification 
Applicants are encouraged to include voluntary experience to demonstrate that they meet the criteria 
below, as well as any paid work. 

Essential 

• Proven ability and experience of developing and managing national campaigning activities and 
effectively evaluating outcomes.   

• Significant experience in media work 

• Excellent communication skills and a demonstrable ability to create content for varied 
audiences such as journalists, supporters and funders. 

• Project management experience, including budgets, delivery and reporting. 

• Some research experience, including analysing and processing data  

• Good public speaking abilities and experience of addressing a range of audiences. 

• A self starter who manages their own time and workload independently and copes well under 
pressure, including working in a non-hierarchical environment. 

• Availability to travel in the UK and/or mainland Europe for up to 4 weeks per year. 

• Confidence in using IT systems, including a variety of social media platforms, WordPress, 
Office etc.  

• Knowledge of some or all of the following: labour rights, women's rights, human rights, 
economics or international development issues. 

Desirable 

• Knowledge of labour rights issues in international supply chains. 

• Ability to work with SPSS, Stata or similar statistical software. 

• Proven track record of grant fundraising. 

• Skills in photo editing/design/video making.  

• Experience of working within a co-operative structure and/or small organisation.  

 
 

 
 


